
ANNUAL REPORT
M c C o y  C o l l e g e  o f  B u s i n e s s  A d m i n i s t r a t i o n

VO L .  7 2 0 1 3



G
lobalization — the process of international integration, 
especially in terms of a global economy — is changing our 
lives. It encompasses cultural and economic exchange, 

technological advancement, education and curiosity. At the 
McCoy College of Business, we have embraced this global 
interconnectedness — finding new opportunities to learn and 
share insights.

Our students, faculty and graduates are engaged with dynamic 
projects that span the globe: studying business models in Spain 
and Chile; researching consumer responses in Colombia; 
managing a microfinance NGO in Myanmar; and receiving 
international recognition for professional excellence. Voices 
with global business experience fill our classrooms, expanding 
our students’ horizons and inspiring their future plans. 

Enjoy reading about the faculty, students and alumni highlighted 
in the following articles and their experiences around the world. 
Thank you for your interest and continued support of McCoy 
College and our mission to educate responsible business leaders 
and world citizens.

Denise T. Smart, Ph.D., Dean 
McCoy College of Business Administration
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The McCoy College of Business Administration is a student-
centered learning community dedicated to sharing values, 
knowledge and skills that enable students to compete responsibly 
and successfully in a global business environment. The College 
serves a diverse population of undergraduate and graduate 
students primarily from Texas. Emphasizing an applied orientation, 
we value teaching excellence and intellectual contributions, 
complemented by service.
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T
he gap between reality and possibility is 
where inspiration lives. At McCoy College, the 
creative entrepreneurial minds of professors 

and students alike are encouraged to explore new 
opportunities in the far reaches of the globe. 
With curiosity and determination, they develop 
solutions and a sense of purpose as they make a 
world of difference. 

Global 
Crossroads
McCOY COLLEGE STUDENTS AND 
FACULTY WORK AND STUDY IN ASIA, 
EUROPE AND LATIN AMERICA.

GLObAL REAcH
McCoy College students and faculty find 
inspiration around the world.

TE X AS

ME XICO

PERU

SPAIN

ENGL AND

CHINA

FR ANCE

GERMANY

CHILE
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T
oday’s business world is global in scope. As national economies become 
increasingly intertwined, the needs of businesses are changing. Driven 
by ever-cheaper communication technology, new sources of raw 

materials and robust market growth in developing nations, the international 
marketplace involves all businesses — from small sole proprietorships to 
publicly traded multinational corporations. 
 “Our programs prepare graduates for the careers that meet the needs of 
businesses,” says Dr. Jack Mogab, a professor in the Department of Finance 
and Economics and director of the Institute for Global Business at Texas 
State. “Our students acquire a sound understanding of the basic business 
skills; but to be successful in an international setting, they need a broader 
set of skills that addresses the specifics of international business.”
 The McCoy College has responded to these shifting demands by making 
changes to the structure of its academic programs and in the research 
agenda of its faculty. Since 2006, the college has offered an M.B.A. with an 
emphasis in international business and it launched an undergraduate minor 

A bROAD scOPE
McCOY STUDENTS AND FACULTY GAIN INSIGHT THROUGH 
GLOBAL EXPERIENCES. BY BILLI LONDON-GRAY

in international business in 2012. 
The B.B.A. minor includes course 
work in international marketing, 
i nt er n at ion a l  m a n a gement , 
economic systems and importing/
exporting operations with electives 
in modern languages, geography and 
related disciplines.
 The Institute for Global Business, 
established in 2012, supports 
McCoy College by developing and 
implementing academic programs, 
coordinating activ ities w ith 
international partners and serving as 
a liaison to the international business 
community. It coordinates workshops 
for business partners and visits from 
international faculty and opens doors 
for faculty research. Students and 
faculty have the opportunity to work 
and study abroad through exchange 
programs and faculty-led summer 
courses in Europe and Latin America.
 For McCoy College faculty, these 
experiences have led to several 
international research projects. 
During a graduate program trip to 
Chile, Drs. Janet Hale, Pat Pattison 
and Mogab were inspired during a 
class visit to a law firm.
 “During our conversations with 
our hosts, we began to collect data on 
the Chilean labor laws, examining 
the potential implications of the 
differing labor and employment laws 
for the U.S. companies interested in 
establishing a business presence in 
Chile,” Mogab recounts. The study, 
authored by Pattison and Mogab, 
was published in the Journal of 
Employment and Labor Law in 2011.
 That project evolved into a 
broader investigation by Mogab and 

“OUR PROGRAMS PREPARE 
GRADUATES FOR CAREERS 
THAT MEET THE NEEDS  
OF BUSINESSES.”

JACK MOGA B

G L O B A L  C R O S S R O A D S           Innovative P rograms

SANTIAGO, CHILE
Included in the graduate programs in Chile, service projects bring 
an awareness of the economic environment of the local population 
that is difficult to convey in the classroom. While site visits to 
businesses and government agencies provide insight into what is 
involved in doing business internationally, the service component 
highlights how different cultures address a universal challenge: 
providing for the poor.

Students have cleaned and repaired community centers and 
orphanages, and constructed a recreational park in a low-income 
neighborhood. In June 2013, students worked at a hogar, or home, for 
girls aged 6 to 17. Encountering these young children and teenagers 
placed in the home by the state was an emotional experience for 
both the students and the faculty. 

M.B.A. student Steven Kenney returned home inspired to establish 
an ongoing presence at Hogar de Las Créches. He and his classmates 
are investigating ways to increase awareness, improve resources 
and develop relationships to continue their work. “I feel strongly that 
service opportunities enhance character, ethical perspective and 
moral aptitude,” says Kenney. “The level of care and enthusiasm 
our group displayed left me with great optimism about the potential 
influence that we can have globally.”  

ST
UD

Y 
AB

RO
AD

two other Texas State economists, 
Drs. Ruby Kishan and Diego 
Vacaflores. Their 2013 article in 
A pplie d E c onomet r ic s  a nd 
International Development examines 
the impact of labor laws on foreign 
investments in Europe, and they are 
currently extending the research to 
other regions of the world. 
 The M.B.A. emphasis and 
the B.B.A. minor in international 
business give Texas State students 
an edge, sharpening basic business 
skills with cross-disciplinary 
cultural studies and real-world 
international experience. The study 
abroad programs augment what they 
have learned in class and provide 
insight through business visits, 
meetings with government agencies 
and cultural excursions. 
      

 
 
 
 
 
 
 

 “For many students, it’s the first 
time they’ve been outside the U.S. 
The experience of living abroad, using 
the practical knowledge and skills 
they’ve acquired, like the effects 
of changes in the exchange rate on 
student spending, is invaluable,” 
Mogab says. “You can talk about it 
in the classroom all day, but when you 
experience it first-hand, it sinks in. 
There’s a whole range of experiences 
that students would miss if they 
were only sitting in a classroom in 
McCoy Hall.”

Students repair windows at Hogar de Las Créches (see page 7).

2 013 M c C OY A N N UA L R EP O R T 2 013 M c C OY A N N UA L R EP O R T 76



DR. ENRIQUE bEcERRA
ASSOCIATE PROFESSOR  
OF MARKETING

E
nrique Becerra is studying how 
a lack of safety and security 
influences consumers’ shopping 

behavior in Colombia. During his 
2012–2013 faculty development 
leave, he spent nearly a year in 
Colombia conducting qualitative 
surveys and developing experiments 
in collaboration with two Pontificia 
Universidad Javeriana de Cali 
faculty members.
 “In more developed countries, 
you don’t have the level of petty crime 
and violence that you have in 
developing countries,” he says. “In 
Colombia, many ATMs have metal 
detectors in the door [to control 

access] … It’s a sign of the additional 
risk that the consumer has 
in Colombia.”
 Becerra says research into this 
absence of security in developing 
countries has not been conducted 
before. The fact that developing 
economies a re increasingly 
important for businesses makes his 
findings important and timely.
 “The premise of the study 
was that consumers may behave 
differently under conditions of 
insecurity,” he says. “What we found 
was that regardless of the place, its 
level of security or lack of, consumers 
were more interested in obtaining 
value (the best deal) and they didn’t 
behave differently.”
 Becerra explained that what 
did change was their after-purchase 
behavior. Under conditions of 
insecurity, they protected their 
purchases, hid them, etc. He and his 
colleagues have finished only the first 
part of the research project.
 “This research will help global 
companies know: How do retailers 
serve the consumer better in these 
markets? What can businesses do to 
help the consumer feel more secure?” 
he says. “It will change the pattern 
of business.” 

cOLOMbIA
A native of Colombia 
and a seasoned 
professional in the 
world of international 
business, Dr. Enrique 
Becerra brings a unique 
perspective to his role 
as an international 
marketing professor.

RYAN bELcIK  
M.B.A. 2013

R
ya n Belci k exempli f ies 
inquisitiveness. He describes 
it as a sense of wonder: “I have 

always wanted to go and see what else 
was out there.” So after earning his 
B.B.A. from Texas State in 2009, he 
returned for grad school.
 “The international business 
emphasis in the M.B.A. program 
was something that was always 
on my mind,” he says. “It was the 
cornerstone of my education.”
 From the start, Belcik planned 
to incorporate international travel 
into his graduate studies. In summer 
2012, he enrolled in a study abroad 
program that included 10 days in 
Santiago, Chile. 
 The class visited companies 
such as CNN Chile, talked with 

business leaders and helped build a 
neighborhood park. “The assignments 
were to interact with the people,” says 
Belcik. “I gained the ability to see 
things from different perspectives.”

 Eager to further his international 
experience, Belcik devoted his final 
semester to an exchange program 
in Brest, France.
 He says the ex perience 
highlighted the differences between 
cultures and ways of thinking. 
“Interacting with other students was 
as valuable as the actual schooling,” 
he says.

 Belcik completed his final 
two M.B.A. courses in less than a 
month, giving him time to backpack 
throughout Europe and Africa. On a 
camel trek into the Sahara Desert, 
he was inspired with the idea for 
a sustainable agriculture project 
that would reduce hunger in inner 
cities and improve the everyday 
environment of the community.
 “In courses in France, food 
supply around the globe was a 
large concern,” he says. “Teaching 
individuals how to grow their own 
food and have community gardens 
can help solve not only poor nutrition, 
but also can aesthetically transform 
a city or town.”

Student Spotlight          G L O B A L  C R O S S R O A D S

“THE INTERNATIONAL 
BUSINESS EMPHASIS IN 
THE M.B.A. PROGRAM WAS 
SOMETHING THAT WAS 
ALWAYS ON MY MIND. IT 
WAS THE CORNERSTONE  
OF MY EDUCATION.”

G L O B A L  C R O S S R O A D S           Facult y Spotlight
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MAKING cONNEcTIONs
D

uring the shortest month of 
the year, there’s no shortage of 
activity in McCoy Hall. Each 

February, the McCoy College hosts 
Business Leadership Week (BLW), 
a signature event that provides 
students with information and 
opportunities they’ll talk about for 
months to come.
  Since its inception in 2009, 
BLW’s purpose has been to connect 
students with alumni and renowned 
speakers, to challenge students to 
apply their knowledge to real-world 
situations, and to encourage them 
to network with McCoy sponsors 
and potential employers. BLW’s 
theme always reflects Texas State 
University’s Common Experience, a 
yearlong campus-wide conversation 
on a central topic. In 2012–2013, the 
Common Experience theme was 
“A Global Odyssey: Exploring Our 
Connections to the Changing World.”  
 “Thinking globally is something 
our students have to do to be 
competitive in today’s market,” 
says Bethany Mellum, an academic 
advisor in the CenturyLink Academic 
Advising Center and one of BLW’s 
coordinators. “We want them to 
understand and respect other cultures 
as well as acquire the knowledge and 
skills necessary to pursue careers in a 
global environment. That’s a critical 
component of their future success.”

HIGHLIGHTS
LECTURE SERIES — Seventeen guest 
speakers made presentations 
covering a wide range of topics 
relating to international trade, 
management education, women in 
business and technology, and more.

EXECUTIVE LEADERSHIP PANEL , 
sponsored by McCoy’s Building 
Supply — Executives with a wealth 
of internationa l ex perience 
discussed their perspective on 
business leadership and the impact 
globalization has had on businesses 
around the world.

INTERACTIVE FAIR — In the main 
atrium of McCoy Hall, personnel 
from local to national companies 
set up booths to help students 
learn about the strategies and 
approaches businesses use to 
integrate globalization into their 
firm’s mission. 

BLOOMBERG BUSINESSWEEk MINI  - 

CASE COMPETITION, sponsored by 
The Princeton Review —  Students 
prepared presentations debating 
aspects of the multinational 
collaborative business model 
employed in the production of 
Boeing’s 787 Dreamliner as outlined 
in a Bloomberg Businessweek article. 

ETIqUETTE DINNER: “Good Manners, 
Good Business” — During a three-
course meal, protocol specialist Diane 
Gottsman provided an entertaining 
and informative session designed to 
polish table manners.

 Business Leadership Week is 
open to all Texas State students. The 
2013 event attracted approximately 
3,400 students, an increase of more 
than 1,000 from the previous year. 
Plans are currently underway for the 
2014 event, which will incorporate 
the Common Experience theme of 
“Minds Matter: Exploring Mental 
Health and Illness.” 

McCOY STUDENTS LEARN FROM THE BUSINESS 
COMMUNITY. BY AUDREY WEBB

“THINkING GLOBALLY 
IS SOMETHING OUR 

STUDENTS HAVE TO DO  
TO BE COMPETITIVE IN  

TODAY’S MARkET.”
BETH A N Y MELLU M

G L O B A L  C R O S S R O A D S           Business Leadership Week

2 013 M c C OY A N N UA L R EP O R T 2 013 M c C OY A N N UA L R EP O R T 1110



“Ms. Ingram demonstrated how technology 
empowers people. She enlightened us on why 
technology is so important in our lives and 
futures. Her talk helped me understand the 
potential of technology, and the power we have 
to change the way the world will look.” 

–  A N T ON IO  DU R A N 
Mc C o y  C o l l e g e  o f  B u s i n e s s  A m b a s s a d o r

“Mr. Olson encouraged us to learn another language, preferably Spanish or Mandarin/Cantonese. 
He said we are young and our brains have been conditioned to learn, so now is our chance 
to get a basic understanding of another language. I took his advice to heart. The task seems 
herculean, but I know taking baby steps is the only way to start.” 

–  R IC H A R D  DY M K E  
Mc C o y  C o l l e g e  o f  B u s i n e s s  A m b a s s a d o r

JONAS HAERTLE 
Speaker  

Haertle is head 
of the Principles 
for Responsible 
Management 
Education (PRME) 
Secretariat of the 
United Nations Global 
Compact Office. His 
service within the 
U.N. has included 
positions in Latin 
America, Africa and 
the Middle East. 
He holds a master’s 
degree in European 
studies from Hamburg 
University, as well 
as a M.Sc. degree in 
global affairs from 
Rutgers University. 

MRINALINI INGRAM 
Distinguished Lecture

Ingram holds an 
executive M.B.A. from 
Harvard University. 
She honed her 
in-depth knowledge 
of global strategy and 
business development 
through decades of 
experience in finance, 
including a four-year 
assignment in India 
as the CFO for Cisco’s 
Globalization Center, 
the corporation’s 
second-largest 
campus after its 
headquarters in San 
Jose, California. 

JOHN N. MEEkS

Executive  
Leadership Panel

Meeks has worked 
in Singapore and 
Indonesia, where 
he served as 
executive director of 
Sampoerna, growing 
the company’s worth 
from $11 million 
to $2.2 billion in 
nine years. His only 
unsuccessful venture 
was a brief attempt at 
retirement. Meeks is 
currently senior vice 
president of corporate 
development for 
McCoy’s Building 
Supply. 

ROSALBA OJEDA

Executive  
Leadership Panel

Ojeda began her career 
in 1982 as a member of 
the Foreign Service of 
Mexico. Fluent in four 
languages, Ojeda has 
served as a diplomat 
and ambassador of 
Mexico in Belgium, 
Guatemala, and 
Trinidad and Tobago. 
Since 2007, she has 
been the Consul 
General of Mexico 
in Austin. 

DEANNA OkUN

Keynote Speaker

Okun has extensive 
experience as a 
top administrator, 
regulator, enforcer, 
legislative aide and 
lawyer. In 2012, the 
Association of Women 
in International 
Trade named her 
Outstanding Woman 
of the Year. The former 
chairman of the U.S. 
International Trade 
Commission, she is 
currently a partner 
of Adduci, Mastriani 
& Schaumberg, LLP, 
an international 
trade law firm in 
Washington, D.C. 

LYNDON OLSON JR. 
Executive  
Leadership Panel

Olson specializes 
in financial 
communication. As 
a member of Hill 
and Knowlton’s 
Global Council, he is 
responsible for the 
company’s overall 
growth strategy. His 
career has included 
three years as the 
U.S. Ambassador 
to Sweden as well 
as election to the 
Texas House of 
Representatives.

LOW-RES

Business Leadership Week          G L O B A L  C R O S S R O A D S
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J
erry Fields, a 1969 graduate 
of Texas State University, 
established JD Fields & 

Company, Inc. in 1985. Since then, 
the company has supplied millions of 
tons of high-quality steel products to 
customers around the world.

 “I have traveled around the world 
22 times on business, and have visited 
75 countries,” Fields says. “My sales 
group travels as required to meet with 
customers and my management team 
travels to purchase products.”

 Fields, chairman and CEO of 
the company he founded, says the 
company has purchased and sold 
material from every continent 
except Antarctica. 
 “Some examples include 
purchasing 5,000 tons of steel sheet 
piling from Germany and direct 
shipping it to Canada, and purchasing 
a steel pipe in Texas and sending it 
on heavy-lift Russian planes to the 
Mediterranean to save an oil platform 
from sinking,” he says.
 Doing business globally has many 
advantages, he says.
 “The world is now a very small 
place and being able to buy and 
sell products from around the 
globe enables our company to stay 
competitive, buy the best products 
available to take advantage of the 
current business environments as one 
market changes from good to bad and 
another changes from bad to good,” 
he says. “Diversification of markets 
and products is a must in order to 
survive. My company is a small part 
of a very, very large market.”
 Fields and his wife, Linda Gregg 
Fields, also a Texas State graduate, 
are generous benefactors to their 
alma mater. They established two 
endowed chair positions and two 
professorships in the McCoy College 
and have funded projects for Texas 

State Athletics. They also support 
multiple causes in their hometown 
of Houston.
 Fields has received many 
honors and widespread recognition 
for his generosity and business 
skills. In April 2013, he received the 
international Beta Gamma Sigma 
Business Achievement Award, 
which recognizes one to three 
outstanding business people each 
year. The award is given based on 
significant accomplishments in 
business, evidence of significant 
generosity through enhancement 
of a community or educational 
institution, evidence of continued 
service to humanity beyond acts of 
generosity and a demonstrated model 
of ethical business leadership.
 “This award is significant to me 
because it is for what I have achieved 
not only in business, but in my life,” 
he says. “Doing things the ethical way, 
giving back to society, and working 
hard to achieve the things that I have 
achieved the right way is what really 
matters in life. Being chosen as one 
of only a few to have ever received 
this award, and the only person from 
Texas State, is very special to me. To 
have my university listed along with 
my name makes me very proud.”

THINKING GLObALLY, AcTING LOcALLY
JERRY D. FIELDS IS A TEXAS BUSINESSMAN WITH A  
GLOBAL PERSPECTIVE. BY MARY-LOVE BIGONY

“THE WORLD IS NOW A 
VERY SMALL PLACE AND 
BEING ABLE TO BUY AND 
SELL PRODUCTS FROM 
AROUND THE GLOBE 
ENABLES OUR COMPANY 
TO STAY COMPETITIVE.”

A
fter completing her B.B.A. in 
economics at Texas State in 
2009, Meagan Henry decided 

to travel abroad, keeping her eyes open 
for an opportunity to use her skills.  
 “I just wanted to go do something 
cool, and I didn’t want to do the 
traditional pathway,” she says. “I 
wanted to do something useful 
or meaningful.”
 Henry’s Honors College thesis 
at Texas State examined the impact 
of global economics on developing 
countries. In keeping with that 
interest, she chose to work in India 
in exchange for room and board as 
the business manager for an 
educational startup. She developed 
a business plan for the school, which 
taught English to low-caste members, 
and quickly grew into the role of 
managing director.
 The school grew successfully by 
following Henry’s business plan. With 
this great experience behind her, she 
returned to the U.S. and married 
fellow Bobcat Chase Wooldridge, who 
had established connections with 
a non-governmental organization 
(NGO) in Myanmar. In October 2010, 
Henry agreed to join the Burma 
Connection for two months to 
develop a sustainable business plan 
for one of its humanitarian projects.

 “Two months has turned 
into two and a half years,” she 
says. “The project exactly fit 
my definition of doing good in 
the community.”
 Now the in-country 
coordinator for the Burma 
Connection, Henry oversees 
the business operations 
of five children’s homes, 
a microcredit program, 
several free primary schools 
and various relief efforts, 
such as village resettlement 
after destructive storms and 
emergency medical assistance.  
 “I love it — even though 
I wear a lot of hats, and it’s 
challenging, and I work way 

GOING THE DIsTANcE
WITH AN ADVENTUROUS SPIRIT AND A HEAD FOR BUSINESS, 
MEAGAN HENRY IS FIGHTING POVERTY IN SOUTHEAST ASIA. 
BY BILLI LONDON-GRAY

“I ALWAYS WANTED TO 
ADDRESS POVERTY, SO 
AS AN ECONOMICS 
MAJOR, THE WAY THAT I 
STARTED WAS TO PROVIDE 
EDUCATION TO POOR OR 
UNDERPRIVILEGED PEOPLE 
WHO DIDN’T HAVE ACCESS 
TO IT. I CAME TO THE 
REALIZATION THAT I DIDN’T 
NEED AN ORGANIZATION 
OR A BUSINESS TO DO IT; 
I COULD MAkE AN IMPACT 
ON MY OWN.”

longer than a 40-hour week most of 
the time,” she says.
 Henry’s efforts are making huge 
strides for the Burma Connection 
and the Burmese people. She’s 
developing sustainable sources of 
income for the organization — such 
as soy production — and, thanks 
to the effects of globalization and 
democratic reforms on Burma’s 
laws, she’s forging relationships 
with international NGOs seeking 
to establish programs that will 
promote the upward mobility of 
Burmese citizens. 
 In the long run, she’s hoping to 
work herself out of a job. “Eventually, 
Chase and I won’t have very much to 
do with it, and it will be locally run,” 
Henry says. “That’s the goal.” 

Notable Alumni          G L O B A L  C R O S S R O A D SG L O B A L  C R O S S R O A D S           Notable Alumni
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I
n the world of business, having 
a competitive drive is an asset. 
McCoy College students have 

ample opportunities to channel 
their competitive drive through 
participation in major competitions. 
 In 2013, McCoy students took 
part — and top honors — in national 
and international competitions, 
learning more than just what it takes 
to win — they also gained valuable 
skills that have created a strong 
foundation for their future success. 
 For several years now, Texas State 
marketing students have dominated 
the standings in the National 
Collegiate Sales Competition, an 
annual event that tests students’ sales 
skills through role-playing scenarios. 
In 2013, 67 schools participated in 
the competition. Representing the 
undergraduate division, Mykayla 
Goodwin and Logan Matson were 

n a m e d  o v e r a l l 
c h a m p i on s  a n d 
Goodwin took the 
i nd iv idu a l t it le. 
The graduate team 
of Amy Parker and 
Monica Zerwas took 
first place in all three 
categories (Opening  
Sales Call, Team 
Sa les, and Sa les 
Maintenance Call), 
winning the overall 
graduate division 
championship. Parker 
credits advisor Vicki 
West for helping them 
prepare for success. 

 “Sa les is not 
something you can learn on a piece 
of paper,” Parker says. “Preparing 
for this competition, we did a lot of 
role-playing. We practiced 15 hours a 
week, which allowed me to learn sales 
techniques backwards and forwards.” 
 While justifiably proud of her 
trophy, Goodwin is equally pleased 
with the knowledge she acquired as 
a result of the competition. 
 “I think the number one thing I 
learned was adaptability,” she says. 
“We practiced for every situation we 
could dream up, but when you walk 
into the room, things can quickly 
change. The competition is great for 
learning to be quick on your feet.” 
 In finance, a team of Finance 
Management Association Students 
under the tutelage of faculty advisor 
Dr. Janet Payne, competed for the 
first time in the Chartered Financial 
Analyst (CFA) Investment Research 

Challenge. To participate, teams must 
submit a professional-quality detailed 
report on a publicly traded company 
chosen by the CFA Institute. The 
McCoy College students presented 
their report at the Southwest U.S. 
regional competition, squaring off 
against 25 other schools. Taking 
first place advanced Rene Bourgeois, 
Jacqueline Hummell, Scott Lanigan 
and Philip Wharton to the Americas 
competition in Toronto, where they 
faced 46 teams from across North 
and South America. Their journey 
led them to better understand the 
meaning of teamwork. 
 “The biggest thing I learned was 
to really trust my team members 
on a greater level than you would 
experience in a regular classroom 
situation. There’s a lot of pressure in 
the competitions,” says Hummell. 
 Lanigan agrees. “Trust and 
teamwork were essential to our 
success. We each were responsible for 
providing answers to our teammates 
and doing the necessary research to 
help one another. The competition 
really helped us develop our 
communication and interpersonal 
skills,” he says.
 Dr. Payne watched the team 
gain confidence as well as another 
critical component of personal and 
professional success — pride. 
 “Everyone on this year’s team 
wants to participate in the selection 
of next year’s representatives,” 
says Payne. “Having set the bar 
high, these students want McCoy 
College to succeed in next year’s 
competition, too.”

cOMPETITIVE EDGE

S U C C E S S  S T O R I E S S U C C E S S  S T O R I E S

STUDENTS GAIN EXPERIENCE AND PRIDE. BY AUDREY WEBB

T
om Roddy has been a fixture 
in the San Antonio banking 
industry for 45 years. A first-

generation college student, he 
received a bachelor of business 
administration degree from 
Southwest Texas State University 
(Texas State). Upon graduation, he 
joined National Bank of Commerce’s 
executive training program, which 
launched him on a career path he 
still follows. 
 Looking back, Roddy says he has 
enjoyed the customers he has worked 
with along the way.   
 “I remember the customers I 
helped get loans to start businesses,” 
he says. “I can drive around town 
and say, ‘I helped that business get 

started,’ and ‘I loaned her money to 
go into that business.’ I have been 
blessed to see my handprint here.”
 In tribute to his vast banking 
experience, Roddy received national 
recognition by being appointed to the 
Federal Reserve Bank of Dallas-San 
Antonio Board of Directors in 1999 
and 2002. In 2007, Governor Rick 
Perry appointed him to the Texas 
Public Finance Authority. Currently, 
he is president of Bensco, Inc. and 
chairman of the board of Lone Star 
Capital Bank, N.A. He also serves as 
director of both the NFL New Orleans 
Saints and the NBA New Orleans 
Pelicans teams.

 Despite the demands of his 
business activities, Roddy is also 
involved in a variety of charitable 
and civic efforts: the San Antonio 
Food Bank, United Way, Children’s 
Shelter of San Antonio, Humana 
Metropolitan Hospital, South Texas 
Blood and Tissue Center, among many 
others. He has provided leadership by 
serving in numerous chair, executive 
committee or trustee roles. 
 And he continues to take an 
interest in his alma mater. In 
recognition of the role McCoy College 
played in his success, Roddy and 
his wife Jo created the Tom and Jo 
Roddy Excellence Professorship in 
Finance in 2013. He has served on 
the McCoy College Advisory Board 
and this fall, he joined the McCoy 
College of Business Foundation 
Board. He also shares his experience 
with the college’s Studies in 
Entrepreneurship class. 
 “I open up to the young people 
about growing up with limited 
resources and having the opportunity 
to be the first one in my family to go 
to college,” he says. “I want them to 
know they can have the peace of mind 
and the confidence to do whatever 
they want to do.”
 A 2010 recipient of a Texas State 
Alumni Achievement Award, Roddy 
was further honored in fall 2013 
with a Texas State Distinguished 
Alumnus Award. His dedication to 
the community and beyond provides a 
strong role model for ethical business 
practices and his success continues 
to serve as an inspiration for McCoy 
College students.  

bANKING ON THE fUTURE 
SAN ANTONIO BANKER 
ESTABLISHES PROFESSORSHIP 
IN FINANCE. 
BY MARY-LOVE BIGONY

“I OPEN UP TO THE 
YOUNG PEOPLE ABOUT 
GROWING UP WITH LIMITED 
RESOURCES AND HAVING 
THE OPPORTUNITY TO 
BE THE FIRST ONE IN MY 
FAMILY TO GO TO COLLEGE.”

Left to right: Philip Wharton, Jacqueline Hummell, Scott 

Lanigan, Mr. Gene Vaughan, CFA, and Rene Bourgeois
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DR. MARY ANN  
STUTTS

Professor, Marketing 
1 9 8 3 –2 0 1 3

DR. BILL J. 
MIDDLEBROOk

Professor, 
Management 
1 9 8 3 –2 0 1 3

DR. JOHN W. 
McGEE

Professor, 
Business Law 
1 9 8 0 –2 0 1 3

DR. ERIC C. 
BLANkMEYER

Professor, Economics 
1 9 8 2 –2 0 1 3

2013 RETIRED fAcULT Y

MS. SHERRY k. 
ROSS

Senior Lecturer, 
Accounting 
2 0 0 0 –2 0 1 3

DR. JOSÉ A. 
TRINIDAD 

Assistant Professor, 
Finance 
1 9 9 4 –2 0 1 3D

r. James LeSage, Jerry D. & 
Linda Gregg Fields Chair in 
Urban and Regional Economics, 

delivered the keynote at the 2013 
Conference on the Spatial Economy 
in Wuhan, China. A Chinese 
translation of LeSage’s Introduction 
to Spatial Econometrics (co-authored 
with Dr. Robert Pace in 2009) was 
introduced at the conference. In 
June 2013, LeSage participated 
in the 9th Choice Symposium of 
Erasmus School of Economics in 
Noordwijk, Netherlands. 
 The Department of Accounting 
earned accounting accreditation 
by A ACSB International – The 
Association to Advance Collegiate 

Schools of Business in August 2013. 
Only 182 institutions out of 682 
maintain an additional specialized 
A ACSB accreditation for their 
accounting programs.
 The Texas State chapter of  
Beta Alpha Psi (BAP) received 
recognition at the regional meeting 
held in Dallas for the highest 
student attendance and was one of 
only two schools that competed in 
all three competitions. Texas State 
placed second in Writing and third 
both in Soft Skills and Careers in 
Accounting. Ms. Tracie L. Nobles is 
the faculty advisor.
 Dr. Patricia Pattison and Dr. 
Don Sanders, Department of Finance 

and Economics and Dr. John Ross, 
Department of Management, were 
presented with the best paper award 
for their co-authored paper, Electronic 
Snoops, Spies and Supervisory 
Surveillance in the Workplace, at the 
2012 Southern Academy of Legal 
Studies in Business. The paper was 
published in the spring 2013 Southern 
Law Journal.  
 For the third consecutive year 
Texas State Net Impact was one of 
three finalists chosen to compete for 
the 2013 International Chapter of the 
Year award. The student chapter was 
selected to work with the Circuit of 
the Americas and Texas Disposal 
System in resource management 
for three spring 2013 events. It also 
was the only student organization 
chosen to develop a plan to minimize 
rubbish while maximizing compost 
and recyclable materials for the 
November 2013 Formula 1 event in 
Austin. Dr. Janet Hale is the Net 
Impact chapter faculty advisor.
 Applying knowledge and skills 
learned in the classroom, graduate and 
undergraduate students participated 
in a total of 172 internships. At the 
graduate level students participated 
in 42 internships, 27 of which were 
in accounting.
 The American Marketing 
Association (AMA) named the 
Texas State chapter a Gold Chapter 
for the fourth consecutive year. Texas 
State attended the 35th annual AMA 
International Collegiate Conference 
and placed second in the AMA 
Case Competition, the Website 

fAcULTY AND sTUDENT AcHIEVEMENTs
Competition and Northwestern 
Mutual Sales Competition. Chapter 
President Amanda Hepner was 
named AMA Student Marketer 
of the Year. The chapter also 
received awards for their work with 
AMASavesLives, an organization 
that raises the awareness of the 
importance of organ donations. Dr. 
Gail Zank is the faculty advisor.
 M.B.A. student Michele L. Risko 
received a 2013 Texas Business Hall 
of Fame Scholarship. Risko holds 
a B.S. in biochemistry with honors 
from Texas Tech. She is currently 
a senior/environmental laboratory 
analyst with the City of Round 
Rock. In November 2013, the Texas 
Business Hall of Fame Foundation 
awarded 21 $10,000 scholarships to 
undergraduate and graduate students 
focusing on entrepreneurship studies 
at Texas universities. 
 The Texas State Epsilon Nu 
Tau (ENT) team was awarded first 
place in the case competition, and 
Drake Ballard received second place 
in the impromptu elevator pitch 
competition at the national ENT 
conference in April 2013.  Dr. Jana 
Minifie is the faculty advisor.
 Dr. Ruth Taylor, professor 
of marketing, was selected as the 
Marketing Educator Association’s 
Marketing Educator of the 
Year at the MEA Conference in 
Portland, Oregon, in April 2013.  
 Texas State Enactus won their 
regional competition, held in Dallas, 
for the 16th year in a row. The team 
advanced to the national competition 

in Kansas City, Missouri, in May 2013 
where they placed in the top 20 teams 
in the U.S. Mrs. Vicki West is the 
faculty advisor.
 Accounting major Marissa 
Perry was recognized at the NABA 
spring scholarship luncheon as the 
outstanding student member from 
the Austin Cen-Tex Chapter, which 
includes UT Austin, St. Edward’s, 
Huston-Tillotson, UTSA and Texas 
State. Accounting majors Colin 
Dehorney and Andrew Cruise 
received scholarships at the luncheon.
 The Texas State chapter of 
the Association of Information 
Technology Professionals (AITP) 
was one of 64 college chapters at 
the 2013 AITP National Collegiate 
Conference held in St. Louis. Texas 
State students competed in 90 
contests and were recognized with 
the Overall Top Student Chapter 
Award for the fourth consecutive 
year. In October, the chapter hosted 
the 7th Annual High School IT 
Symposium. A record 520 students 
from 26 different schools attended 
the symposium and competed in 
five different contests. Faculty 
advisors are Mr. Kevin Jetton and 
Dr. Sam Lee.
 Ms. Tracie L. Nobles, Senior 
Lecturer of Accounting, was 
appointed as a member to the 
2013-2015 Editorial Advisory and 
Review Board of the Issues for 
Accounting Education. 

A R E A S  O F  N O T E

AACSB Accounting Accreditation: left to right, front row: Roselyn Morris,  

Ann Watkins, Denise Smart. Back row: John Fernandes, AACSB, Mayur Mehta, 

Robert Davis, Robert Reid, AACSB
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MARKETING ACCOUNTING
MACY

MBA

MSAIT MSHRM

FINANCE AND 
ECONOMICS

MANAGEMENT

COMPUTER 
INFORMATION 

SYSTEMS

21% 21% 24% 

70% 

4% 2% 

19% 

33% 

6% 

Undergraduate Majors
3,819 students

ALUMNI
2003–2012

Graduate Majors
405 students

Total number of
business majors

Total number  
of faculty

All McCoy College degree programs are accredited by AACSB International –  
The Association to Advance Collegiate Schools of Business.

McCoy College programs at both the undergraduate and graduate levels are among the nine largest at Texas State University 
including: Accounting, Management, Marketing, Master of Business Administration and Master of Accountancy.

9,155 Undergraduate

1,572 Graduate

A R E A S  O F  N O T E

bY THE NUMbERs: fALL 2013
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